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Fig.1 The PSR model of innovation and entrepreneurship environment of

agricultural products e-commerce
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Fig.2 The PSR model framework of innovation and entrepreneurship environment of agricultural

products e-<commerce under the influence of COVID9
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Tab. 1 Analysis of the innovation and entrepreneurship environment of agricultural
products e-commerce under the influence of COVID19
) )
. 2019 12 “ ” 0 14
(
. b
31 ( - ) o 2 28 23
o §
22020 1 25 Do d 9
§
)
()
“ ’” « » 1 . .
- 2020 2 11 o

(



66

JOURNAL OF FUJIAN BUSINESS UNIVERSITY

2021

113

”»

”»

« ”»
o

”»

APP



2021

4

67

”»

[43

”»

[13

113



68 JOURNAL OF FUJIAN BUSINESS UNIVERSITY 2021 4

2017 33(5) : 94-97.

2
. .
2019 39( 1) : 197-204.
’ 3
X 7. 2021
(6): 120-128.
. 4
() J. 2021( 3) : 18-30.
5
J . 2016( 5) : 67-78.
° 6 J
2019 40( 6) : 234-242.
. L . 7 . 020
, J. 2015(8) : 46-49.
8
- I
° 2020 41(3) :271-277.
9
. J . 2019(2) : 5-11.
10 . F282B2C
J. 2017 19(5): 119-121 135.
) 11 . I
2018( 45) : 139-140.
) 12
J. 2020 36(4) : 25-33.
13
. . . L .
° 2020( 6) : 57-63.
14 . : .

. . . 7. 2017( 5) : 20-24.



2021 4 ) 69

15 . PSR — 4 ( ) 2019(7) : 105-112.
J. 2018( 6) : 92-99. 17
16 ) J . 2012(2) : 143-146.

Analysis of Innovation and Entrepreneurship Environment
of Agricultural Products E-commerce

under the COVID-9 Epidemic
YANG Min' > LI Zhongbin’

( 1.College of Business Administration Fujian Jiangxia University Fuzhou 350108 China;
2. School of Economics and Management Fujian Agriculture and Forestry University

Fuzhou 350002 China)

Abstract: The initiatives of Internet Plus starting businesses and making innovations have promoted the
development of network entrepreneurship and the innovation and entrepreneurship environment of agricultural
products e-commerce has been continuously improved. However while the COVID-9 epidemic brings opportunities
to the innovation and entrepreneurship of agricultural products e-commerce it also exposes many risks. The PSR
model is used to analyze the environment of innovation and entrepreneurship of agricultural products e-commerce
under the influence of the COVID-19 epidemic from four aspects: policy market society and technology. The
paper suggests strengthening policy support to promote the innovation and entrepreneurship effect of agricultural
products e-commerce paying attention to the change of market consumer demand and encouraging agricultural
products e-commerce model innovation. It also recommends building the quality and safety supervision mechanism

supporting agricultural products e-commerce brand to start business again accelerating innovation in information and
logistics technologies and promoting the high—quality development of agricultural products e-commerce.
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