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Empirical Analysis on the Influencing Factors of Online Purchase Intention

of Cross-border Tourism Products Based on Technology Acceptance Model

Ma Liting' ,Li Jing*
(1. Fujian Jiangxia University, Fuzhou 350108, China;
2. Fuzhou Shiji Lianhua Commerce Co. , Ltd. , Fuzhou 350009,China)

Abstract: Based on Howard-Sheth model and TAM model, this paper constructs an empirical anal-

ysis model of online purchase intention, carries out questionnaire on online shopping consumers of

cross-border tourism products, and conducts statistical analysis of the questionnaire results by SPSS. It
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concludes that the factors affecting online purchase intention of cross-border tourism products include
perceived usefulness, perceived usability, product stimulus, symbol stimulus and social stimulus. All
these factors have significant impacts on online purchase intention. And then it puts forward sugges-
tions: with purchasers perception oriented, cross-border tourism products are optimized; product con-
tents are updated, product connotation is enhanced; word-of-mouth marketing is intensified; network
effect is increased.

Key words: Technology Acceptance Model; Cross-border Tourism Products; Online Purchase In-

tention; Influencing Factors

Blockchain Credit: Application, Risk and Supervision

Li Chao, Ma Yicheng
(East China University of Political Science and Law, Shanghai 201620, China)

Abstract:" Blockchain +"' has been extended to the credit investigation industry, vigorously pro-
moting the development of credit investigation. The application of blockchain in the credit investigation
industry is conducive to establishing personal data sovereignty, generating credit assets, ensuring data
security and promoting data sharing. However, the blockchain technology in credit investigation is not
without defects, and it also contains technical risks that the loss of private key affects credit assets, the
transparency of transactions and the disclosure of personal privacy, as well as legal risks that cannot be
tampered with, the conflict between data institutions and users’™ right to be forgotten” ., and the con-
tradiction between the" decentralized' structure and the traditional credit investigation and supervision
system. To block chain, therefore, the concept of legal regulation is updated, the balance of credit leg-
islation supervision, the relationship between innovation and collaborative technology regulation and
legal regulation, by the new laws and revise the old method to match the legal adaptability to credit
regulation, rational allocation of central and local governments in the chain of blocks credit regulatory
power, and to strengthen the construction of credit reporting industry self-discipline organization, clear
credit reporting industry association’s legal status, in addition, can introduce" sandboxX' regulation
mechanisms to prevent block chain credit innovation risks.

Key words: Block Chain; Credit Reporting; Legal Risk; Technical Risk; Regulatory
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